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SOCIAL MEDIA TOOL KIT  
Recovery Community Organizations  
A Tool for Advocacy, Celebrating Recovery Community, 

and Promoting the National Recovery Movement 

Introduction 

Social Media is a powerful way to connect individuals in long-

term recovery--and those currently seeking recovery from drug 

and alcohol addiction-- to their local recovery community. It’s 

also a powerful way to spread the message of recovery, 

eradicate shame and stigma, advocate for change, and promote 

and strengthen the National Recovery Movement.  

As RCOs, our social media platforms have the power to heal or 

harm, and paralyze or empower our communities-- and in a big 

way! With strategic social media messaging and visuals, RCOs 

can play a critical role in offsetting the sensational and 

demeaning portrayals in the mass media of people caught in 

addiction’s downward spiral.  

The overall goal of this toolkit is to empower Recovery 

Community Organizations (RCOs) to know how to effectively 

and efficiently utilize social media to celebrate, advocate, 

educate, and support their local communities. Always 

remember to choose content and photos that inspire and 

encourage as opposed to content that spreads fear and panic. 

The most effective way to spread the message of hope and 

eradicate stigma is to highlight the Faces and Voices of 

Recovery in your area. Use social media as a platform for your 

local recovery heroes to shine on.  

Remember, social media is about SOCIAL networks. Therefore, 

there must be an element of fun in your posts in order to 

promote social engagement. Without the ‘fun’, you will not be 

successful. So let’s get our hashtag and selfie on, shall we? 

#NotAnonymous #OurStoriesHavePower 

#NationalRecoveryMovement   

“Journalism, to be 

useful and 

serviceable to the 

country, will take its 

definite place only 

when it becomes 

unselfish and when 

it devotes its best for 

the service of the 

country.” 

--Mahatma Gandhi 
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RCO—Overall Facebook Strategy 

Currently, Facebook is 

the #1 most effective 

community engagement 

tool for RCOs-- and it’s 

free!  By following the 

guidelines below RCOs 

are empowered to effectively begin using Facebook today.   

RCO Facebook strategy in a nutshell:  

1. Only post 5-7 times a week (Don’t spam people! 2 posts per day is too 
much) 

2. Post first thing in the morning if you can and never after 5 p.m. 
3. Posts should take no more than 15-20 minutes a day to plan, search, 

craft, edit, and post. 
4. *80% of posts should highlight the Recovery Heroes in your community 

(this includes friends, family members, community partners, etc.),  

 10% of posts should provide recovery support or promote key concepts 

such as fun in recovery, volunteering for recovery, etc. 

5. 10% of posts should promote your community’s advocacy agenda or a 
recovery focused event (CARA, Recovery Day, etc.) 

Weekly Post Breakdown: If posting five times a week, here’s what your 

strategy will look like: 

 3 posts about local recovery heroes 

 1 advocacy or event post   

 1 post about recovery support or other key concepts, such as fun in 

recovery, etc. 

*Please note that events and news articles are less effective on Facebook. This is why the 

majority of your Facebook content should highlight the FACES of the heroes in your 

community.  
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#GetYourHashtagOn 

Hashtags are integral to the way we communicate online. Plus, they can be a 

fun! The same hashtags can and should be used for Facebook, Twitter, and 

Instagram. The pound sign (or hash) turns any word or group of words that 

directly follow it into a searchable link. 

RCO hashtag strategy in a nutshell:  

As RCOs, we need a way to connect our messaging to one another so we can create 

a stronger and more unified network.  In order to turn our content into a searchable 

and powerful link, we must use one hashtag for all our posts, and that is: 

#NationalRecoveryMovement. For every social media post make it a goal to use 

#NationalRecoveryMovement, and then add 1-3 additional hashtags per post.  

The additional hashtags you will use will vary and depend on the type of content you 

are posting:  

Hashtags for recovery hero and local community building:   

 #UtahRecoveryCommunity (insert your state name in the place of ‘Utah’) 

 #FacesAndVoicesOfRecovery 

 #NotAnonymous 

 #WeCanRecover 

Hashtags for advocacy agenda: 

1. #NationalRecoveryAdvocates 
2. #UtahRecoveryAdvocates  
3. #OurVoicesHavePower 
4. #WeCanRecover 

Hashtags for recovery support: 

1. #RecoverySupport 

Hashtags for education and community link building:  

1. #UtahRecoveryResources 
2. #UtahRecoveryCommunity  
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How to Highlight Local Recovery Heroes:  

The goal of this campaign is to highlight the Faces and Voices of Recovery in 

your area by celebrating their recovery milestones and contributions. This 

includes family members, friends, volunteers, and staff. This is the most 

powerful way to engage your Facebook fans, and the most important part of 

your weekly RCO Facebook strategy.   

Content guidelines:    

 Keep content brief (2-4 sentences max!) 

 Always have a positive, fun picture to go with it.  

 Include the hashtag: #NationalRecoveryMovement 

 Compliment the post with 1-3 additional hashtags from the 
recovery hero and community hashtags list on page 4. 

How to Interview Individuals for a Facebook Post:  

Approach a volunteer, family member, or staff person and say, “We’d like to 

highlight you on USARA’s Facebook page in order to celebrate your recovery 

milestones and spread the message of recovery. How do you feel about this?” 

If the person agrees, then proceed with the following interview questions. 

Keep in mind that the interview process should take no more than five 

minutes. Make this process brief and fun! 

You will get better at this with practice, but the key is knowing your 

community members. Many of USARA’s current and past volunteers will come 

into our RCC to let us know that they got a 4.0 in school or a new job or they 

just reconnected with their kids for the first time in years.  These are 

important accomplishments and deserve to be celebrated. They also create 

the perfect opportunity to highlight the individual on Facebook. So ask the 

individual if they’d be willing to share their success in order to infuse hope in 

those still struggling, eradicate stigma, and eliminate shame.  
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Local Recovery Hero Interview Questions and Answers: 

 Q: What’s your name and how long have you been in recovery?  
o A: My name is Evan Done and I have 5 months and 6 days sober 

today!   

 Q: What have you accomplished that you’re most proud of during this 
time?  

o A: I’m most proud of my service work at USARA and that I can 
show up every day to volunteer like I say I’m going to. Service 
work has helped me to find myself again and know that I can be 
of value to others.  

 Q: Prior to recovery, what was a low point for you?  
o A: Before recovery, I was in a really dark place. I was homeless in 

Washington D.C. and desperate. 

 Q: What are you doing today to be of service and give back to your 
community?  

o I have been helping USARA build their TRS database and 
organize volunteers at their RCC and events.  
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Example Post: Now let’s see how we can put this information together in a 

brief post.  
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Local recovery hero example #2:     
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Local recovery hero example #3:     
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How to Highlight Community Partners:   

The goal of this campaign is to highlight the recovery oriented community 

partners in your area. This includes other RCOs, service providers, legislators, 

allies, etc.   

Content Guidelines:    

 Keep content brief (2-4 sentences max!) 

 Always have a positive, fun picture to go with it.  

 Always include the hashtag: #NationalRecoveryMovement 

 Compliment the post with 1-3 hashtags from the recovery hero and 
community hashtags listed on page 4  

 If you don’t have a time to visit the providers facility or meet with 
them in person, ask them to text you a photo or if you can grab one 
off their Facebook page. Interviews can be done over the phone.  
 

How to Interview Community Partners for a Facebook Post:  

Approach a partner via phone or in person and say, “In order to educate our 

community about the various resources available to them, we’d like to 

highlight your company and what you do on our Facebook page. We will 

happily link to your website. Is that cool?”  

If they are okay with this, then proceed with the following interview 

questions. Keep in mind the interview process should take no more than five 

minutes. Make this process brief and fun. 
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Community Partner Interview Questions and Answers: 
 

 Q: What types of services do you provide:  
o A: It’s a recovery fitness gym and we look at the mind, body, and 

soul. We provide support for fitness, nutrition and community 
connection.  

 Q: What is the overall mission of your company? 
o  A: Our motto is: it’s not a workout, it’s a lifestyle. 

 Q: Why are you passionate about providing this service?  
o A: In my first nine months of sobriety, I got divorced, lost my 

business, home, car, and my father passed away. Luckily, I had a 
few people in my life who stepped up and provided coaching in 
relationships, business, and loss or grief. For me, having various 
types of recovery support is important to my personal recovery 
and I try to provide this variety at my company. I’m celebrating 6 
years in recovery on September 1st. 

 Q: What is your website?  
o A: www.eastmanfitnessutah.com 
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Community Partner Example Post #1: Now let’s see how we can put this 

information together in a brief post.  
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Community Partner Example Post #2 and #3: 

 

 



 

 

 

 

 

 

R
e

co
ve

ry
 C

o
m

m
u

n
it

y 
O

rg
an

iz
at

io
n

s 
 S

O
C

IA
L 

M
ED

IA
   

TO
O

L 
K

IT
 

 

14 

Fresh Content: Additional and Easy Ways to Keep Your Page Active!  

Let’s face it, sometimes we don’t even have 20 minutes to do an interview 

and post a pic. If this is the case, no sweat. If you can only highlight two 

individuals a week, no problem! Be easy on yourself and do the best you can. 

If time is an issue, ask your volunteer team to help. In the meantime, here are 

some other simple go-to ways to keep you page updated with fresh, inspiring 

content.   

How to Provide Recovery Support:  

Recovery support can be provided on Facebook by simply googling ‘inspiring 

quotes’ about specific topics such as recovery, perseverance, courage, 

celebration, etc. Spice up your posts with a fun emoticon (optional), and then 

add a simple yet encouraging line of content (example: You got this or We 

believe in you!). Follow this up with a few hashtags (#RecoverySupport 

#UtahRecoveryCommunity and of course #NationalRecoveryMovement).  

Do this once or twice a week. It’s the simplest, quickest way to add fresh 

content to your page during a busy day.  
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Recovery Support Post Example #1 and #2:  
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How to Post a Fun, Recovery-Focused Selfie or Photo:  

The power of the selfie cannot be denied, especially since Facebook and its 

fans adore it. So, let’s jump on board and have some fun with it, shall we? 

Selfies and people-focused photos are essential ways to promote important 

concepts online, such as: 

 recovery community 

 fun in recovery 

 volunteering for recovery, service 

 recovery community centers 

 all pathways to recovery 

 recovery focused services and people 

Photo Example #1:  We took this at our rally to say thanks to our community 

for showing up!  
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Selfie Example #1: Ian Acker, USARA’s Recovery Night event host, sent in this 

selfie so we could use it to promote our upcoming event. 

 

  



 

 

 

 

 

 

R
e

co
ve

ry
 C

o
m

m
u

n
it

y 
O

rg
an

iz
at

io
n

s 
 S

O
C

IA
L 

M
ED

IA
   

TO
O

L 
K

IT
 

 

18 

Selfie Example #2: Utah recovery advocate, Arielle Spanville, sent us a selfie 

that she took of herself while in D.C. and we posted it with a caption:  

 

Photo example #2: We posted this to show that we can have fun in recovery 

and to celebrate our peer graduates. 
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Advocacy photos, hashtags, and content examples:  

Advocating for public and private policy changes is important, but in order to 

do this effectively on Facebook, RCOs must recognize that, first and foremost, 

our recovering community is more picture and fun driven than content driven. 

A perfect Facebook advocacy message would include: 

1) an energetic and powerful photo  
2) simple yet key advocacy content  
3) a link to a blog or article about the issue (this is critical!) 
4) our advocacy hashtags (see page 4 for list) 

Advocacy post example #1:  
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Advocacy post example #2:  

 


